
 

 

 

 

 

 

 

 

 

Marketing Basics  
  

Improving ones wri琀椀ng, sales and adver琀椀sing skills can be achieved by all members of the team through 
gaining marke琀椀ng knowledge. Our course provides a hands-on experience, with insights from our trainers 
covering marke琀椀ng techniques such as crea琀椀ng cap琀椀va琀椀ng newspaper adver琀椀sements delivering 5-
minute pitches and using persuasive language. The main objec琀椀ve of this course is to empower 
par琀椀cipants with the ability to e昀昀ec琀椀vely market their roles and products. 

 

 

 

 

 



Course Overview; 

The workshop begins with a session where par琀椀cipants get to know each other and set their individual 
learning goals.  

 

By the end of the course par琀椀cipants will be equipped to; 

 

• Understand the core concepts of marke琀椀ng. 
• Develop communica琀椀on skills when dealing with customers. 
• Establish rapport with their customer base. 
• Enhance their marke琀椀ng strategies. 
• Avoid pi琀昀alls in marke琀椀ng. 

 

 

What is Marke琀椀ng? 

This session introduces par琀椀cipants to the concept of marke琀椀ng. Explains the di昀昀erence between 
marke琀椀ng and selling. Par琀椀cipants will gain a founda琀椀on, in marke琀椀ng principles. 

 

Marke琀椀ng Strategies 

Par琀椀cipants will explore types of marke琀椀ng strategies that aim at achieving posi琀椀ve sales outcomes. 

 

The Marke琀椀ng Mix 

In this session par琀椀cipants will delve into factors that signi昀椀cantly in昀氀uence customer persuasion and 
improve sales. 

 

Communica琀椀on 

In this session we will delve into the signi昀椀cance of building connec琀椀ons, with consumers as a crucial 
element of successful marke琀椀ng. 

 

Engaging with Customers 

This part of the workshop focuses on trea琀椀ng customers with respect while understanding and ful昀椀lling 
their rights and needs. 

 



Marke琀椀ng Objec琀椀ves 

During this module par琀椀cipants will gain knowledge about marke琀椀ng goals, including brand switching, 
repeat purchases fostering brand loyalty and the role of providing informa琀椀on and educa琀椀on to 
customers. 

 

Understanding the Marke琀椀ng Funnel 

In this session we will explore the stages of the marke琀椀ng funnel. Raising awareness genera琀椀ng interest 
crea琀椀ng desire and encouraging ac琀椀on. 

 

Avoiding Marke琀椀ng Pi琀昀alls 

Par琀椀cipants will acquire insights into factors that o昀琀en contribute to marke琀椀ng mistakes and strategies to 
steer clear of them. 

 

Wrapping Up the Workshop 

As we reach the end of this course par琀椀cipants are encouraged to ask ques琀椀ons and develop an ac琀椀on 
plan, for applying their knowledge in their respec琀椀ve roles. 

  

 
Visit https://paramounttraining.com.au for more information or call 1300 810 725 

 

 

 

 

 

 

 

 


